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Friday, October 9 | 9:30-17:20
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At Nitori, down comforters
can take flight —
again and again.

It may be time to replace your comforter.

But throwing away something you’ ve cherished
for years can feel a little sad.

That’ s why Nitori collects used down comforters.
Through repeated, careful washing and recycling,
the down becomes cleaner, softer, and fluffier

than before reborn as a brand-new down comforter.
Comforters from other retailers are welcome, too.
Your comforter moves on to its next chapter

as a comforter once again.

For those who care about the planet and society
and for those who hate to waste
why not let Nitori help your

Nitori’s
ecology

ZhUDRBMEELE

comforter begin its second life?

How the Recycling Process Works

STEP1

Collection

Down comforters from other
brands are also accepted.

STEP2 STEP3 STEP4

+ before after

AN + L

|
Sterilization & Drying Washing, Re-manufacturing
After dismantling the comforter, only Disinfection & Sorting The refreshed, fluffy down is used Even at the same weight,
the down feathers are collected.They The down undergoes thorough to create new Nitori down thorough cleaning and sorting

are thoroughly sterilized and dried. washing, disinfection, and sorting. comforters. make the down fluffier.
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Enriching lives around the world with One Price
~Exciting Price, Exciting Quality~

Operating 5,891 stores across 26 countries and
regions under 3 distinct brands.
Product Lineup: 58,000 items Consolidated Sales: $5.15 Billion

(Fiscal year ending February 2026 / Calculated at 150 JPY/USD)

Brand site

Just a 4-minute walk from Tokyo International Forum.

Experience our global flagship store.
We look forward to welcoming you.

DAISO Marronnier Gate Ginza Store

,
/ q,
Ui S
, 2 Ginza 1- chome »\\
ey
S DAISO Marronnier Gate

GinzsStore (6th Floon) Marronnier Gate Ginza 2 (6th Floor) 3-2-1 Ginza, Chuo-ku, Tokyo
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Greetings

The 22nd Asia-Pacific Retailers Convention & Exhibition (APRCE 2026) is a premier international convention and
exhibition where leaders of the retail sector from 18 countries and regions across the Asia-Pacific, all members of
the Federation of Asia-Pacific Retailers Associations (FAPRA), gather under one roof.

It has been 19 years since Japan—Tokyo—last hosted this prestigious event. Under the theme “The Future of
Retail: Innovation Meets Tradition,” we expect to welcome many participants from Japan and around the world.
We sincerely hope that APRCE 2026 will serve as an opportunity for all participants to engage, exchange insights,
and spark new business opportunities; to experience the rich appeal of Japan; and to feel the strong potential and
dynamism of the retail industry in the Asia-Pacific region.

In addition, RETAIL EXPO Tokyo 2026, one of the key pillars of APRCE 2026, will feature a wide variety of exhibits
showcasing the latest retail innovations, business solutions for the retail industry, and the unique appeal of
Japanese culture and tradition. The exhibition will also feature a special program, "J Subculture X Retail Business,"
highlighting new business opportunities created through the connection between Japanese subculture and the
retail industry. Furthermore, a networking space and the Official APRCE TOKYO 2026 App will be available to
facilitate interaction and business exchanges between exhibition visitors and convention participants.

We look forward to welcoming many participants from Japan and around the world to APRCE 2026.

Hirofumi Nomoto Masanobu Komoda
President, The 2 2 nd Asia-Pacific Retailers Convention & Exhibition Chairman, Exhibition Committee,
Chairman, The Japan Retailers Association The 22 nd Asia-Pacific Retailers Convention & Exhibition
Overview
RETAIL EXPO Tokyo 2026
Date Thursday, October 8, 9:00-18:00; Friday, October 9, 9:30-17:20
Venue Hall E (B 2F), Tokyo International Forum
Organizers Federation of Asia-Pacific Retailers Associations (FAPRA) / Japan Retailers Association (JRA)

Supporters Ministry of Economy, Trade and Industry/ Ministry of Agriculture, Forestry and Fisheries/
Tokyo Metropolitan Government/ The Japan Chamber of Commerce and Industry/
The Tokyo Chamber of Commerce and Industry

Special Supporter Tokyo Convention & Visitors Bureau
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Events and Activities

® "RETAIL EXPO Tokyo 2026"Opening Ceremony

An opening ceremony featuring Executive
Committee members and representatives.

Thursday, October 8, from 9:00

® Presentation by the Exhibitors

Exhibitors will deliver presentations on the special
stage within the exhibition hall.
* Please see page 7 for the presentation schedule.

® J Character Shop,
J Subculture Business Support

This area will feature retail sales of Japanese

character merchandise. Additionally, a dedicated
business networking space will be established to
facilitate meetings between visiting international
retailers and Japanese subculture-related
companies.

* Please see page 19for details.

ZR—2EBBEUET,
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27 YU Official APRCE TOKYO 2026 App

SNBRLSLVCHEZEEDRYND—F VT &Y R— IR 7 FUECHELTVLETD,
The official event App enables networking among attendees and with exhibitors.

7 TUDKEEE App Features
7JO74—ILERE SIEEL - HRELDBEHRIR IR BERDEUS
Set Up Your Profile Networking among Attendees and Exhibitors View Your Connection

TmllcsiE - HEREBDER
Z—ECEETEXT,

View and manage the
contact information of
participants and exhibitors

SEFINSITRUIELEF(CDIRA) ZEREE L.
AKHEHENE T TRITI—RZEFEIIEHR
TIHTEFT,

You can send connection requests before the
event, and exchange contact information via

ZBESDEROERNB P AH
HEZBEHICRETCEEXT,
You can customize the
information displayed on
your profile and control its

visibility. 2D codes during the event. you connected with.
7 PUDFIRRSAE How to Get Started with the App

® TXRFTIA—REKY @ Event Code A A @OJAVRIVEY

7RSO vO—R Enter the Event Code A=V RUVAENAT—RZEATS]

Scan the 2D Code and Tap “Log In”

Download the App Event Code Enter your email address and password

| iPhone | | Android | A=ILF7RLZR Email
aPrC82026 SIIERFD Enter the email address

A=)V RURAZAT] you used when registering.
550 Event Code %= <
3 NZT—R Password

ANUTLIZE L, BTREEEEHNSD Enter the password

Enter the Event Code BEX—)VICSEH SNI=/Y  provided in the email from

shown above. 20—RZEAS the Exhibition Secretariat.
(9 B30T ARIEFE) (Scheduled to be sent
around September 30.)

{EFTIEERAR] : 20265£9 A308 (F&E) ~ 105208

XEEULLEOWAPERBIEEEIC DOV TR, XAERK HP 07 FURIRAA« RZEZHRLIEE L,

Availability Period : September30,2026 (tentative) - October20,2026

*For detailed instructions and information on the App’s features, please refer to the App User Guide available on the Official Website.
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( Thursday, October 8 ]

(

Friday, October 9

IEISE “RETAIL EXPO Tokyo 2026” Opening Ceremony
CP Al Robotics Co., Ltd.

Physical Al and the Future of 24/7 Retail

Song Yao, Representative Director, CP Al Robotics Co., Ltd.

m Future Architect, Inc.

Al Writes, Al Buys

Kenji Suzuki, Executive Officer, Distribution & Service Business Division, Future Architect, Inc.

(AL RV IntaSect Communications Inc.

Transforming retail with Al to unlock the true value of people
Zhihui Tian, New Business Development Division, TeamX Manager, IntaSect Communications Inc.

Fujitsu Limited
Shibuya as One Department Store:
A New Department Store Strategy Built on Visitor Understanding

Masataka Ito, General Manager, Business Strategy Office TOKYU DEPARTMENT STORE CO., LTD.
Hitoshi Kondou, Head of Retail & Service Strategic Growth Division, Fujitsu Limited

PPN TN ITO EN, LTD.

ITO EN's Overseas Business History and Outlook

—Bringing Oi Ocha to the World—

Kazuhiko Nakajima, Executive Officer, Head of International Business, ITO EN, LTD.
ITOCHU GROUP(NIPPON ACCESS, INC.)

Creating domestic markets and driving global expansion

through integrated Manufacturing, Distribution, and Retails

Tatsuya Imazu, Executive Controller, Senior Staff to the Merchandising Administration & Marketing,
General Manager of Marketing & Digital Solutions, NIPPON ACCESS, INC.

LEHERIFHEVE Daiso Industries Co., Ltd.

Aspiring to Be a Truly Global Company:

Enriching Lives and Delivering Smiles Worldwide
Taku Suzuki, Member of the Board, Daiso Industries Co., Ltd.

*Seating is limited to 80 attendees per presentation.
*Speakers and presentation topics are subject to change.
Please refer to the Official Website for the latest updates.

VINX CORP.
Making Al the “New Normal":
Designing Implementation and Adoption Strategies
to Turn Innovation into the Norm
Tomohito Nishida, General Manager, Digital Solution Division, VINX CORP.
Celebal Technologies Co. Ltd.
ERP Modernization

Ashok Kumar, Vice President, Celebal Technologies Co. Ltd.

WAL EH Y TERAOKA SEIKO Co., Ltd.

Creating the future of retail:

Innovations in bulk sales and mobile checkout
Fumikatsu Saitoh, Executive Director & Member of the Board, Business Unit Manager of Retail B.U., TERAOKA SEIKO Co,, Ltd.

e ek e HETOl Nitori Holdings Co., Ltd.

Evolving Manufacturing and Expanding Business Domains

—Powered by Nitori's Unique Business Model
Yuuji Okuwaki, Corporate Sales Business & Interior Remodeling Division General Manager, NITORI Co., Ltd.

LD ER PN Toshiba Tec Corporation

Toshiba Tec's Initiatives for Loss Prevention
and Labor-Saving Solutions in Retail Stores

Yasuhiro Kakizaki, Retail Solutions Business Group, Product Planning & Creation Center,
Retail Solution Smart Store Product Planning, Expert, Toshiba Tec Corporation

LEHEREHE(N Seven & i Holdings Co., Ltd.
7-Eleven's Challenge ~Global one 7-Eleven~

Yusuke Kato, Head of International Business Management Office, Seven & i Holdings Co., Ltd. /
Executive Officer Overseas Business Support Office, SEVEN-ELEVEN JAPAN CO., LTD.

(EHDA AV Microsoft Japan Co., Ltd.

The Next Chapter of Retail Transformation:
Toward a Future Co-Created with Al

Soichi Fujii, Japan Industry Advisor, Worldwide Retail and Consumer goods Microsoft Corporation
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Exhibition Map

BRaSmzt

Exhibition Registration Desk

B RRER I A —SLGHE HTF1BOE—F+rSU— Location: Lobby Gallery on B1 of the Glass Building at Tokyo International Forum
B¥R8: 10B8H(K)8:30~18:00. 10H9H(%)8:30~17:00  Hours: Oct. 8 (Thu) 8:30-18:00 / Oct. 9 (Fri) 8:30-17:00

XABICHBERIDINLT —ZHBELLEIT DT UMITBIEHFY
ERSEOSNENNEBEHDT 1 ERTRMVLEHE
XHYBDORNMFEF SHERICX—ILTTREAVEUE T,

<&V, *Please stop by the Exhibition Registration Desk to receive a badge holder required for entry.
[F&H ) FEE A Participants who have already completed the convention check-in do not need to check in again.
*Details regarding the check-in procedure will be sent by email shortly before the event.

JUTAIWEIRZAYR—O—F—
J Subculture Business Support Desk

BAMLFERTOT'S LA (HBEASNES KUEFEDH)
Japanese Cultural Experience Program

IntaSect Communications Inc.

HASH=EURRT Co,, Ltd.

]

mﬁ.

MUFG Bank, Ltd.

+77

2

J¥+3509—-3—7F—
J Character Shop

MU k
BE
ct, Inc.

HRSH TS ST PINY
HBLAB JAPAN Co., Ltd.

* AVITA, Inc.

Ltd.

Micr

B#YYU1—-yav XA Rt BANCRIY—AM¥AEH
METa NS Solutions Corporation NCR Commerce Japan Ltd.

Toshi

F—VISURIv
TURN CLOUD J

AURYIIVSYVY ELELEPE TN E AL -

BRaREE P ERRBLEEN BHICER PR CERAR—AZHRELE T,
ZDEN AKEAR—ZAPRERAT—Y 3/ E LT, BRIFHARIDRBEAR—AEUVTTHAWVEEIFE T,

Convention Lounge

A dedicated lounge will be available for exhibition visitors and conference participants to network,
exchange ideas, and hold business discussions.

In addition, the space will function as a rest area and charging station, and during lunchtime,

it will also serve as a designated dining area for brought-in lunches.
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Tokyo International Forum, B1 i) il i) il
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JREZHBIERAE t
/ For JR Yurakucho Station
JRERFERAHE
O / For JR Tokyo Station
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/Lobb ~ =
HS 24 (G 1) Y Gay. K BTRasilz=Z1
/ Glass Building ﬁ?’ﬂ / Exhibition Registration Desk

HEREESVEYT—YavyRT—Y
Exhibitor Presentation Stage

(Mitsubishi Shokuhin Co., Ltd.) ' ITOCHU GROUP
—BHEEA 2EA—/I—T—5 v MaR (NIPPON ACCESS, INC.)
National Supermarket Association of Japan

A RL—y7IGEBR
Malaysia Retailers Association

T2 BFA5 ALY AT LHR(EAS)
The Japan Industrial Association of Electronic Article Surveillance Machines (JEAS)

1 -I “’
T3 .
A IR
P al

1

FRE(F 71 vILRUYTT—2R)
ITO EN, LTD. (Official Beverage Booth)

OB RERY—-Y l [0/Entrance

Cutting-edge Retailers and

Distribution Zone

O MBEDEIRAYVY1—3 Yy V=Y
Retailers Business Solutions Zone

O BEROML -G8k - YT HhIWFv—I—V

Japanese Culture, Tradition, and Subculture Zone

CP Al Robot Bt = MUK
CP Al Roboti Nitori Hold
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HREREBT Exhibitor Profiles
Booth wEE (ISR ,;\E;ﬁ; Booth  Exhibitors (A-Z) Page
BinEs Y—V Cutting-edge Retailers and Distribution Zone
1-3  AFVHRRH 11 1-3  AEON Co., Ltd. 11
1-8 #HAatt EREFERYNILA 12 1-4  CP Al Robotics Co., Ltd. 11
1-7 FPEBIRIIN—T (KXt BA7IER) 12 2] 1-10 Daiso Industries Co., Ltd. 13
1-4 CP Al Robotics #zX&#tt 11 Il 1-8 Ishokudogen.com Co., Ltd. 12
1-5 At ITV & 741 - m=ILTF1VITR 12 1-7 ITOCHU GROUP (NIPPON ACCESS, INC.) 12
112 —BHmEASEA-/——rorBR 13 B 114 DelmmbdmmReeed oo 1
1-10 HASHARIESR 13 M 1-11 Malaysia Retailers Association 13
116 mmaan 7 O 13
1-1 #HARHZNIKR—ILFY VTR 11 1-2  Mitsui & Co., Ltd. 1
1-14 TR BEASIBHLEVRT LR (JEAS) 14 I 1-12 National Supermarket Association of Japan 13
1-13 #R&HNY - NV T4vT AVI=FVaFih—ILT4 VTR 14 1-1  Nitori Holdings Co., Ltd. 11
1-11 IL—I7 I GEEHR 13 B 1-13 Pan Pacific International Holdings Corporation 14
1-2  =HYEKIAT 11 1-5  Seven &i Holdings Co., Ltd. 12
1-9 Z=2EEIIL—7 (CEZREHAAHT) 13 1-6  TOKYU CORPORATION 12
MEROEIFRYU1—Y3Y -V
2-8 AVITA#%KAH 16 2-8 AVITA, Inc. 16
2-13 AV9EIN - AZazH5—vavAkkat 17 ] 2-4 BIPROGY Inc. 15
2-3 BRI VIR 15 2-9  Celebal Technologies Co. Ltd. 16
2-16 HABHIAFE—SKRIw/IY 18 2-7  Fujitsu Limited 16
2-2 #%AEH Kiva 14 2-15 Future Architect, Inc. 18
2-9 Celebal Technologies #E &t 16 2-16 HBLAB JAPAN Co., Ltd. 18
2-4 HABRHMYVILIL 15 I 2-13 IntaSect Communications Inc. 17
2-1  I=VISURIvINUHRRMT 14 2-2  Kiva Co,, Ltd. 14
2-6 HMAEH FEBEL 16 [¥ 2-12 Microsoft Japan Co., Ltd. 17
2-10 RETvIHdatt 17 2-14 MUFG Bank, Ltd. 18
2-11 B#YUi—yavgRatt 17 I 2-5 NCRCommerce Japan Ltd. 15
2-5 HANCR I¥—XX#H¥Hatt 15 2-11 NS Solutions Corporation 17
2-12 BARI/I0OVIMFRSH 17 2-4  SOLUM CO., LTD. 15
2-4 BIPROGY #iatt 15 2-6 TERAOKA SEIKO Co., Ltd. 16
2-7 ELEmiatt 16 2-10 Toshiba Tec Corporation 17
2-15 Ja—Fv—7—FFIMFREH 18 2-1  TURN CLOUD JAPAN INC. 14
2-14 #HAARM=% UF) 1T 18 2-3  VINX CORP. 15
BA0YL - f&# - Y TNNF v— Y=Y
3-2 HARiFEE 19 Il 3-2 ITOEN,LTD. 19
3-1 MR H=Z UF) iR1T 18 [ 3-1 MUFG Bank, Ltd. 18

10
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=HMEMRST
Mitsui & Co., Ltd.

3-6-20 Kamiya,Kita-ku,115-0043, Tokyo

QOur vision is simple yet enduring: to bring richer living to people around the world. This
exhibition highlights how we are shaping the future through Al-powered beds, theater
sofas, and other innovations that redefine everyday living. It also showcases our fully
integrated logistics network, next-generation retail solutions powered by automated
warehouses and robotics, and sustainable initiatives that foster the circulation of
resources and energy. Through the seamless integration of manufacturing, logistics, IT,
circularity, and retail, we are creating new value and connecting richer living to the future.

Products and Services to Be Exhibited

® A de-vanning robot capable of unloading cargo from containers

® Linear Motor-Powered Urban Automated Vertical Warehouse

@ The Challenge of Offering Environmentally Friendly Products at ffordable Prices"Recycling Center"
@ Turning Rooftops into Power Plants Nitori Power Plant: A Scheme for Utilizing Surplus Renewable Energy
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2-1, Otemachi 1-chome, Chiyoda-ku, 100-8631, Tokyo

Mitsui & Co. will showcase the various functions that support the distribution and
retail industry in Japan, together with our extensive retail business network across
Asia. On both days, we will be offering mini presentations introducing our
businesses, as well as product sampling sessions, at the following times:
10:00,11:00,13:00,14:00,15:00, and 16:00

Please note that the schedule is subject to change without prior notice.

Products and Services to Be Exhibited

® Mitsui & Co.'s Retail Capabilities, Centered on Mitsui & Co. Retail Group
® Mitsui & Co.'s Retail Business Network Across Asia

® What Mitsui & Co. Aims to Achieve Through dot.me Co.

® Sampling : Belgian Trappist Beer "Chimay" (Can)

® Sampling : Cycle.me Water with Dietary Fiber
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AEON Co., Ltd.
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1-5-1,Nakase,Mihama-ku,Chiba-shi,261-8515, Chiba

AEON is creating new value beyond the traditional boundaries of retail. At this
booth, visitors can explore TOPVALU's approach to product development, our
Health & Wellness initiatives, digital transformation through iAEON and Green
Beans, and sustainability efforts integrated into our businesses. Working
together with partners across Asia, AEON is shaping next-generation lifestyle
infrastructure and contributing to a more sustainable future.

Products and Services to Be Exhibited

® AEON's New Health and Wellness Initiatives

@ Introduction to iIAEON and Green Beans' initiatives

@ Introduction to Topvalu's Initiatives - Not just about cacao, introducing
the future option 'Choco-ka'

® Introducing Aeon's sustainability activities with diorama models and more

CP Al Robotics &1t
CP Al Robotics Co., Ltd.
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Tokyo Garden Terrace Kioicho Kioi Tower 28F, Kioicho 1-3,
Chiyoda-ku, Tokyo

CP Al Robotics Co., Ltd. is a Physical Al company jointly launched by
serial entrepreneur Yao Song, CP Group, and Yu Chao, a renowned young
scholar at Tsinghua University. At this exhibition, we will showcase our
humanoid robots powered by World Action Models and reinforcement
learning. Designed for autonomous operation in real-world commercial
and industrial environments, our robots demonstrate the potential of
Physical Al for scalable deployment across diverse applications.

Products and Services to Be Exhibited

® Humanoid Robot
® Carrier Robot
® Agile Manipulation Robot
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8-8, Nibancho, Chiyoda-ku, 102-8452, Tokyo

Since our founding, we have been guided by our founder's spirit of “Trust and Sincerity" and
"Embracing Change while Strengthening Fundamentals.” We have continually evolved alongside
the changing lives and needs of our customers, embracing new challenges along the way.
Building on the strengths we have developed in Japan and North America, including product
development, supply chain capabilities, store operations, and strong partnerships with our
franchise owners, we are harnessing technology to deliver even greater value through our
products and services.

We will continue to evolve and take on new challenges as we strive to be customers' first choice
for convenience around the world.

Products and Services to Be Exhibited

® Our Founder’s Spirit: “Trust and Integrity” and “Embracing Change”
® Creating New Value for Customers, Taking on Global Challenges

REKISH
TOKYU CORPORATION
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5-6 Nampeidai-cho, Shibuya-ku, 150-8511, Tokyo

Entertainment X Retail Strategy and Case Studies in the Tokyu Group

Products and Services to Be Exhibited

® Case Studies of 'Entertainment X Retail' in Entertainment City
SHIBUYA
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ITOCHU GROUP (NIPPON ACCESS, INC.)

8B
B> =] ENG>I

T141-8582 HRREPRIXAERII-TE1E1S
ERTBEKIBA-TVIT—

HitE, BICRAE—RZE#EL. [EEOHE] (CHhdr [SFETEFED. i
HICETERL. BAPIERBSTROFLLWEIRZETIV] Z1ED EIF
2R HULLIBZERHUREIT. EROU—F VT HYNZ—ELTEH5
BBOWRICHEATEVIE D,

HEFEDHREHIUY—ER
O HAENMIS CORFEMEEST O—/ VLIEED 18T

Sumitomo Fudosan Osaki Garden Tower, 1-1-1 Nishi-Shinagawa,
Shinagawa-ku, 141-8582, Tokyo

We will always embrace speed, innovation, and challenges, striving to
create a new business model unique to Nippon Access that is distinct
from conventional approaches. We will continue to provide new value
for further growth as a leading company in the industry.

Products and Services to Be Exhibited

® Overview of Our Product Development Capabilities in the Japanese
Market and Our Global Export Business

KXstt EREIFERYNIA
Ishokudogen.com Co., Ltd.
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7th Floor, Ramuza Tower, 1-10-1 Numakage, Minami-ku, Saitama City,
336-0027, Saitama

ISDG presents Japanese wellness: health foods, foods & hygiene
goods for Asia's future lifestyles.

Products and Services to Be Exhibited
® Malatang Vermicelli Noodle Soup
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Mitsubishi Corporation Group (Mitsubishi Shokuhin Co., Ltd.)

GUIDE BOOK RETAIL EXPO Tokyo 2026
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2-3-1 Marunouchi, Chiyoda-ku, 100-8086, Tokyo

Leveraging the collective strength of the Mitsubishi Corporation
Group, Mitsubishi Shokuhin showcases innovative solutions in digital
transformation, marketing, and supply chain management. Through
advanced initiatives such as Al-powered merchandising support,
data-driven marketing, cross-industry logistics collaboration, and
automated logistics, we demonstrate practical approaches to
addressing retail challenges and creating new value.

Products and Services to Be Exhibited

® Shaping the Future of Food Distribution with Data & Al
® Data-Digital Marketing Connecting Product Flow and Information Flow
® Driving Sustainable SCM

KNS KRIESE
Daiso Industries Co., Ltd.
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® DAISO (B, IERE)

® Standard Products (BADIT=SR. YRTFXER)
® THREEPPY (IP BE@ER. JLVNISRERHE)

21F Gate City Osaki East Tower, 1-11-2 Osaki, Shinagawa-ku,
141-0032, Tokyo

We will showcase our 3 -brand combined store concept featuring
"DAISQ", "Standard Products", and "THREEPPY". This next-generation
retail model boasts overwhelming customer attraction, bringing
coexistence and co-prosperity to commercial facilities and local
communities. We will also display various originally developed
products that are available for global expansion.

Products and Services to Be Exhibited

® DAISO (Food items,Toy items)

® Standard Products (Japanese crafts, Sustainable goods)
® THREEPPY (IP related goods, Collaboration goods)
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1 Nfl1 Malaysia Retailers Association

ENG D> [m]

£523[@ APRCE 2028
PEENEIT  SHBY - S - ABEICDIBRN D\ FEEDFRFELL
— I7 SV T—)UCRIESNSEE 2 38 APRCE 2028 DARTHE —

A-11-11&A-11-12, Level 11, Tower A, Jalan Bangsar Utama 1,
Bangsar, 59000 Kuala Lumpur, Wilayah Persekutuan Kuala Lumpur

Towards Tomorrow:
Building an Inclusive, Innovative and Interconnected Retail Future
- An Official Overview of the 23rdAPRCE 2028 in Kuala Lumpur
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National Supermarket Association of Japan
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3-19-8, Uchikanda, Chiyoda-ku, 101-0047, Tokyo

We will present the current state of the supermarket industry and the
various challenges it faces from the perspective of an industry
association with a history of approximately 70 years. Furthermore, we
will introduce our association's mission and initiatives to address
these issues, focusing primarily on our flagship event, the
Supermarket Trade Show.

Products and Services to Be Exhibited

® Supermarket Statistical Survey, Supermarket Trade Show
Information, and more.
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Pan Pacific International Holdings Corporation
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Dogenzaka-dori, 2-25-12 Dogenzaka, Shibuya-ku, 150-0043, Tokyo

The PPIH Group is committed to listening to diverse customer voices
and adapting to change. Here is how we translate feedback from
three key perspectives "Japanese Customers""Overseas Customers"
and "Corporate Partners" into strategic business initiatives.

Products and Services to Be Exhibited
® Japanese Customers Voices

® Overseas Customers Voices

® Corporate Partners Voices

® Compressed Merchandise Display

® Hand-lettered POP Sign as a Gift

T2 BFA5IBALEY R T LR (JEAS)
The Japan Industrial Association of Electronic Article Surveillance Machines (JEAS)

=]

F

gAz> (@]

T160-0004 FRREEHBEXIUE 1-6-1
YOTSUYATOWER 7F

TERBARSIBFLEYRTARE WBEFIEAS) (&, H5IB5LEY T AZERIE.
BR55. UIR—hIDEEODEFRIFCHY, RBERDRERRE. Feh
DEOIFTRIEEVSEEN., HRNREIZRCIN {THHKER. BhEs
FEEEEEHEUEEZUTNETD,

HEFEORESLUY—ER
© JEAS DIFEBDCERNRUREDHRR - T—EADTHENT

7F, YOTSUYA TOWER, 1-6-1 Yotsuya, Shinjuku-ku, 160-0004,
Tokyo

The Japan Industrial Association of Electronic Article Surveillance
Machines (JEAS) is an industrial association representing companies
engaged in the manufacture, distribution, and support of Electronic
Article Surveillance (EAS) systems and related loss prevention
solutions.JEAS works in close cooperation with government agencies
and related industrial organizations to promote sound business
practices within the retail sector and to contribute to the prevention
of juvenile delinquency. Through these activities, the Association
fulfills both important industrial and social responsibilities.

Products and Services to Be Exhibited
@ Information about JEAS and introduction of members' products and services
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TURN CLOUD JAPAN INC.
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® Pandora: Al XA T« 7OOIZ-BUEDHT I —I T, XIRETHIER,
@ Banana Split: HEDA VT A M OBRELTUIA T+ JZERER
@ Adriana: &7 —97Z0{EL. BERA Nz Al RS

® Moana: & SNS [CRE(ESNcOIZPERBXNER Al h'2iE

@ Tap to Pay: [GHEEZAN—NC I BIEEME/NAILRFY I 1—Tay

6F, Tokyo Kotsu Kaikan, 2-10-1, Yurakucho , Chiyoda-ku, 100-0006, Tokyo

TURNCLOUD Group delivers an end-to-end retail transformation platform trusted by 80%+ of Taiwan's
department stores and deployed across 350+ sites in 8 markets. Our integrated solution connects
in-store POS, merchandise management, multi-currency finance, and EC into a single scalable
infrastructure. Beyond operations, our Al data platform unifies POS, CRM, and advertising data into a
conversational inteHi%ence hub — letting executives query insights in natural language. For brands
entering Taiwan, Thailand, and Malaysia, our Inbound Marketing Support provides market research,
KOL execution, and performance tracking. Four specialized Al Agents — Pandora, Banana Split, Adriana,
and Moana — accelerate social listening, creative production, ad optimization, and local WOM content.

Products and Services to Be Exhibited

® Pandora: Al agent analyzing SNS, reviews, and market trends

® Banana Split: Al generator creating ad creatives from market insights
® Adriana: Al agent visualizing ad performance and optimizing campaigns
® Moana: Al agent generating local WOM content for social media
® Tap to Pay: Contactless mobile payment solution for modern retail stores

ot Kiva
Kiva Co., Ltd.
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® SamuraiAX
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7F, +Shift Tsukiji, 3-12-5 Tsukiji, Chuo-ku, 104-0045, Tokyo

SamuraiAX is a company-wide AX (Al transformation) service that starts from
accounting — the department where every workflow ultimately converges.
Department-by-department Al rollouts always stall at handoffs between teams.
SamuraiAX solves this on a single platform with two depths of use: a company-wide
chat agent that lets frontline staff automate their own work instantly, and FDE-built
applications where our engineers rebuild core systems — accounting, HR, CRM — as
Al-native from the ground up. Both run on the same platform, so effects are
measured in real terms: reduced outsourcing costs and reduced headcount pressure.

Products and Services to Be Exhibited
® SamuraiAX

® Uniweb

® proteger
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® SatisfaOneData
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Arca West, 1-2-4Kinshi, Sumida-ku, 130-0013, Tokyo

Amid major shifts in the retail landscape driven by labor shortages, rising costs, and the
rapid evolution of Al, retailers are faced with a critical question: what needs to change?
With decades of experience specializing in retail IT, from POS and core system
implementation to operational support, VINX is uniquely positioned to envision new
possibilities for the retail industry.

At the heart of this vision is Retail Brain, a generative Al platform built specifically for
retailers.

Products and Services to Be Exhibited
® Retail Brain

® Display Shelf

® Agentic Commerce

® SatisfaOneData

® POS Support Concierge

HISHVILI L
SOLUM CO., LTD.
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® E-Paper Display

® ESL

® Bar Signage
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5F, Edificio Toko, 2-3-14 Higashi-Shimbashi, Minato-ku,
105-0021, Tokyo

Explore SOLUM's latest innovations in retail digital transformation,
featuring Electronic Shelf Labels (ESL), e-Paper displays, digital
signage, and Al camera solutions. Our technologies help retailers
improve operational efficiency, reduce manual workloads, enhance
customer engagement, and create smarter in-store experiences.

Products and Services to Be Exhibited
® E-Paper Display

® ESL

® Bar Signage

® Al Camera

® K-Beauty

BIPROGY #X =1t
BIPROGY Inc.
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® Al FETEI SaaS[Al-Order Foresight]

OFI— VAN EIFEHIEY V1—3Y [MiseMise]

1-1-1Toyosu, Koto-ku, 135-8560, Tokyo

BIPROGY Inc. has been supporting and growing alongside the Japanese retail industry for more than 40years.
At this exhibition, we willintroduce BIPROGY's global initiatives, as well as a range of retail solutions from three key perspectives:
Store Digital: Enhancing operational efficiency in stores

Customer Experience (CX): Promotions and customer engagement

OMO (Online Merges with Offline): Data & Al

Be sure to stop by our booth and discover how BIPROGY is helping retailers drive digital transformation and innovation.

Products and Services to Be Exhibited

® Global Retail Initiatives: Best Practices & Case Studie

® Data Utilization Platform for Retailers [Foresight Data Spark]

® A retail media network powered by real purchase data [AOUMI]

® Al Demand Forecasting SaaS for Retail Products [Al-Order Foresight]
@ Operational Improvement Solutions for Chain Retailers [MiseMise]

B#A NCR OY—RAA &+t
NCR Commerce Japan Ltd.
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@ttt POS 75wk 74—/ [NCR Voyix POS]

1-21-2 Shinkawa, Chuo-ku, 104-0033, Tokyo

Voyix POS is a next-generation, microservices-based POS platform
designed to support retail operations from cloud to edge. Centralized
management streamlines deployment, configuration, updates, and
monitoring, minimizing operational burden and downtime. Leveraging
open APIs and modern technologies, Voyix POS enables rapid
innovation, personalized customer experiences, and data-driven
decision-making, making it a future-ready solution for business
growth.

Products and Services to Be Exhibited
® Next Gen POS platform -NCR Voyix POS-
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5-13-12Kugahara, Ota-ku, 146-8580, Tokyo

Experience, for the first time in Japan, the next generation bulk retail
solution designed to address environmental and business sustainability
challenges while enhancing convenience. In addition, we will introduce
a mobile checkout system that contributes to loss prevention,
enhances profitability, and invigorates customer experience. Discover
our latest innovations supporting the future of retail.

Products and Services to Be Exhibited

® New Bulk Solution [EcoPlus]

® Mobile Self-Checkout with Intelligent Loss Prevention
® Self-Checkout and Cart with Scale Assisted Loss Prevention
® Al Vision-Integrated Weighing Labeler

® Aluminum Can Reverse Vending Machine

ELEHISHT
Fujitsu Limited

EizE  ERGE
3

E
B#E> 1] + ENG)[m]

T212-0014 ##%)I|R)IHH=XAZE 1-5

Z-2AD%. FEOTRE. U514 F—rDEMI L. ZLUCRaIBIET—
Sy BARDINFEERFVFAESREIRRZNICVET, ETBRE. RBENS
BEFTET—IE Al TDRL [Uvance for Retail] ZBUT. A&FT2/0
I—PHAT DR ERDINFEEZRELET T, EEELHTFOKBRG L.
FHROIREIR Y 54 F— Y DERBCAIFENR 1—R T —REF T7U
I ETHBALET,

HEFEOHEH SUTPT—ER

@& - \FEEIT Al Agent 1—AT—2R

® GK Software(C4 R/AIR/Agentic)

® Fujitsu BimE Sync Service

® Fujitsu Core Technologies

1-5 Omiyacho, Saiwai-ku,Kawasaki-shi,212-0014, Kanagawa

Diversifying consumer needs, labor shortages, increasingly complex
supply chains, and rapidly growing data volumes. Japan's retail
industry is now at a major turning point.

Uvance for Retail is Fujitsu's next-generation retail model, connecting
datapoints from the shop floor to the board room while empowering
people and technology to work in harmony.

We will highlight cutting-edge use cases and offerings aimed at
enhancing consumer and employee experience and building more
sustainable supply chains.

AVITA xR &=1t
AVITA, Inc.

ERE  EpE
3 3

EZ'KEE»EI-\.I' [ ENG»EM‘I‘ [

T153-0064 RREFEERXTEER1-8-1
7390 — 18k

AVITA (& T EHE TANAX SE# LAl 7INY —&ER ULV EEIER -
BEZECREUVE D, Al PNI—(CERPBEREANICINA. AlO—TUICED
AMBR. Al EEICLDFEATIEFT. BE - 5 - FHAZEUC. [EHE
SOMERIELBEEAFRROME L ZZIELE T,

HEFEDHBHIVY—ER
O 7\ —$2 [AVACOM]
© AlO—L - Al EHE 7NN

ARCO TOWER 18th Floor, 1-8-1Shimomeguro, Meguro-ku,
153-0064, Tokyo

AVITA, in collaboration with TANAX, will propose a new approach to
in-store customer service and operations using Al avatars. In addition
to Al avatar-powered product guidance, we will showcase Al role-
play for staff training and Al interviews for recruitment support,
helping retailers improve operational efficiency and enhance the
customer experience across customer service, training, and hiring.

Products and Services to Be Exhibited
® AVACOM
® AvaTraning & Avalnterview
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Celebal Technologies #z &4t
Celebal Technologies Co. Ltd.

T111-0041 RREFLERXTEE4TEI-16

Celebal Technologies [&. EYRIFA Y OV—ER Al ETTORF—IE
B(CKY, I\TEIRZED DX ZH#ELF J, Faceless ERP, Agent Garage.
CausalX ZhD\C. SAP BW/BO %> Teradata BEDDIFEBES F(E—3
UHhOoBERBALERF CEXIE, TG EHEEREL. U 51 F—
Vaaft, RGERREZERL. FHemREFHFESRIE EICERULET,
HRFEORRHLTT—LZ
OF—9IIITN\IRESFA(t—3> (SAP BW/BO. Teradata. Vertica.
Informatica. Synapse 7&&)
O AIJERICKY. -l EVI—FEED60~70% ZEEHtE
OBEA Al I-YTUMEREE - 818 BT OREAIF Sy T 7 —A
OBEARSHETCHIRI DB ERP [CRBEBERTEZBIL
OLIRZFVNOV—ER Al [CFDBBARAEZE

4-chome-9-16 Motoasakusa, Taito City, 111-0041, Tokyo

Celebal Technologes empowers global retailersto transform legacy systems into inteligent, autonomous enterprises through busines
ontology-driven Al and modern cloud data platforms. We help organizations unify enterprise data, modernize legacy SAP analytics, and deploy
altonomous agents to optimize store operations, strengthen supply chains, and accelerate executive decision-making. Faceless ERP (screenless
ERP execution), Agent Garage (agentic Al orchestration platform), and CausalX (causal Alfor oot-cause and demand analytics), alongside Al
Business Solutions and Datawarehouse modernisation such as SAP BW/BO, Teradata, Vertica,Synapse, SAS, and more. Together, these Al-ready
data foundations enable secure, scalzble innovation, aperationl excellnce, and measurable growih across the entire retai value chain.

Products and Services to Be Exhibited

@ Datawarehouse modernization: SAP BW/BO, Teradata, Vertica, Informatica, Synapse,& more
® Al automated call center to cover 60to 70% of calls

@ Enterprise Platform for Building, Governing and Orchestrating Autonomous Al Agents
® Natural language based prompting for Agentic ERP Autonomous Operations and Intelligence
® Business ontology based advanced Causal analytics
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T141-8562 HREEGRIIIXKAWRE1-11-1
(F—=bIFAKRIBEOIIRNTT—)

CILITF VI P ORDARERINV AT A, INGE - TBERICHIFTDT—5E
RAZEXEITDMER Al I-ITVN BKLUO7O-/NUEEIFO POS Y
Ua—yarvzRmVELETD,

HEFEDHBHIVY—ER
O L IUIRIERAYVAT s

B#YU1—vav B EH
NS Solutions Corporation

Gate City Ohsaki West Tower, 1-11-1, Osaki, Shinagawa-ku,
141-8562, Tokyo

We will showcase a self-checkout loss prevention system, a
conversational Al agent that supports data utilization in the retail and
distribution industry, and POS solutions for global markets.

Products and Services to Be Exhibited
® Self-Checkout Loss Prevention System

T105-6417 RRECEXE/FI—TEI7TE1S
/eI AEYRRID—

- Delifit Al

AP E BRI CRIDEE DS T— I RUT VREANERI T D Al YU1—
23V TY, FEFALEBEEMICK), FrVAOXEIFRETFFERLZE

KIRL, RO REEZELE I,

- AN—NO—h

BEEAICLS - IR UZREIDUT—ILXTA 7T, {787 —9Lf8E
B — 9@ UCILSDRETREL. T - X—H—DIEE EEFEE

HERG L ZRIRUE T, RAEXRLIRRPTY,

HEFPEDHBHIVY—ER
OFU Tk Al
O 2X—hA—h

Toranomon Hills Business Tower, 1-17-1 Toranomon, Minato-ku,
105-6417, Tokyo

- Delifit Al transforms deli departments from experience-based operations to
data-driven management. Combining demand forecasting and optimization
technologies, it minimizes missed sales opportunities, maximizes gross profit,
and supports sustainable deli operations in a challenging labor environment.
- A retail media solution powered by smart carts, delivering targeted ads and
digital coupons at the point of purchase. By connecting shopper behavior
and purchase data, it measures campaign effectiveness, enhances the
shopping experience, and creates new revenue opportunities for both
retailers and brands. Currently in pilot testing.

Products and Services to Be Exhibited

® Delifit Al
® smart carts

B&xv,70V7MsAEH
Microsoft Japan Co., Ltd.

T108-0075 SRREREXEmRm2-16-3
BINTSUREINSILID—

ERLAIP Al T—I TV MDELICERY, NFEERTIFREZERERDE L E)
EHDEENMELTWVEY, ¥XA20YITRT—XTlE. [RETAIL
FORWARD -RETURN ON INTELLIGENCE-] #F—<I(Z, RitHLD/\FEE
IRRABEZZD ALERYU1—Y3avETISURTI/OI—(CHAT, AlE
AEZE T DR /N— N —EDERVBEH & RBALED,
HRFEDHBHBLUT—EZR

O/ GEE[IF AERYU1—YavETSORTo./O09—

O Al B - SEREIET D/ \— N — DM

Shinagawa Grand Central Tower, 2-16 -3 Konan, Minato-ku,
108-0075, Tokyo

Advances in generative Al and Al agents are accelerating
improvements in the customer experience and transforming the way
people work in the retail industry. At the Microsoft booth, under the
theme "RETAIL FORWARD -RETURN ON INTELLIGENCE-,” we will
showcase Al solutions and cloud technologies that support the next
generation of retail businesses, as well as initiatives from our partner
companies designed to assist with Al implementation.

Products and Services to Be Exhibited

® Al Solutions and Cloud Technology for the Retail Industry
® Al Adoption and Utilization Support from Microsoft Partner Companies

IntaSect Communications Inc.

AV9EIh - AZaZ5—vavABREtt
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T101-0052 FREHBFEXE/IVIETI3-1 BM EIL

FYUIIEIMCEET S, NNSDINFEIRRZETRELFT,
AFABOHEE ——XDEH(E. FryraUEDER. KoM
DMILIRE, NFEEERIERIBIIAETIZELTVET, HHtE. Al- T
SOR - RE - ORTAIRREDTT/OV—7ZEAL. IGEHESDE AL -
BEEHNST—SER. BEFROEMLEIT, NEEOSKSTRREZMR
FIB DX VYUa—vavERHALCLET,

HEFEDREHIUT—ER
® AGIBOT @M

® AGIBOT®@

® UtonBot @

® UtonBot @

OFEANEE

BM Building, 3-1 Kandaogawamachi, Chiyoda-ku, 101-0052, Tokyo

We are shaping the future of retail through digital technology.

The retail industry is undergoing rapid change, driven by labor shortages, diversifying
consumer needs, the shift toward cashless payments, and growing demand for sustainability.
By leveraging technologies such as Al, cloud services, digital payments, and robotics, we
deliver DX solutions that address a wide range of retail challenges—from store automation
and operational efficiency to smarter use of data and better customer experiences.

Products and Services to Be Exhibited
® AGIBOT ™M

® AGIBOT @

® UtonBot ™

® UtonBot @

® Unmanned Store
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MUFG Bank, Ltd.

T100-8388 RFRETREXADA1-4-5

MUFG l&, PYPDIIW—TF - N—bF—\VI@ZFRL. BEDINGER
ZOBNRAEIELE I, MBS AER REEEDEIRIATYT VI
BRI, BESHR. RFVUI—avETRBALED.
HEFEORESLUY—ER

O7I7EETDUT —IVEBERMARE

1-4-5, Marunouchi, Chiyoda-ku, 100-8388, Tokyo

MUFG supports Japanese retailers’ overseas expansion through its
group and partner bank network across ASEAN. At our booth, we will
introduce market entry insights, business matching with local
companies, sales finance, purchase support, and digital payment
solutions.

Products and Services to Be Exhibited
® Asian Business Expansion Support

J1—Fv—7—FFIMFR B
Future Architect, Inc.

T141-0032 SRRERm/IRKIE1-2-2
F—hIALyIKIEEVNIILTT—

Ta—Fv—P—FTINITE - NFEEFRDRVE IR IBEFEEIC, 7
SEEISHS IT EEEREE, £/ AUERFCANEXIEIZIVHILTAVT
T7—ALTY, BiRdVUi—YaViRHRICEEFTEd. EH - URREDTY
GNP FIA FI— Vil EE—TBECEER, FleyvAR—ILillmz
SEAL. PYTPREEIRICHIFDEEDENERPIO—/\NL DX #iES
BAIC/INI TV IUET,

HEFEDREHLUY—ER
OB DX - [T BERESIORBMAITF Al - FYIIVER
@ ENRMEND IT HlE, CENUHERE

Art Village Osaki Central Tower, 1-2-2 Osaki, Shinagawa-ku,
141-0032, Tokyo

Future Architect leverages deep business insight in retail and
distribution to provide end-to-end support—from business strategy
to IT infrastructure and generative Al. Going beyond basic solution
delivery, we drive seamless digital transformation across store
operations, logistics, and supply chains. Utilizing our Singapore office,
we also empower client global expansion and regional DX initiatives
across the Asia-Pacific.

Products and Services to Be Exhibited

@ Distribution DX Strategy Formulation and Frontline Al & Digital
Adoption

® IT Strategy, Planning, and Hands-on Support for Overseas
Subsidiaries
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BREBHIAFE-SRIv/INY
HBLAB JAPAN Co., Ltd.

(=] [=]

T105-0012 RFEWEXZAFI1TEHIELIS
IS5 T7—ANSKPI 6/

HBLAB (&, [AIZEW W] Z RIS CER, BRICDOBND] ICEXD/IN\FRE
DA ZEE)N— F—TFo BEVRATADTEAXYINDSESFAE -3,
POS - £/ - ECREDEFKVATL, AERAESZ 2T —9EBE. Al DFIX -
BRFCE—EE TR, IOICFDE MRBICHEEL. AEAET—YDERKI(E
HORE - WE  BERETIADILEC. Al BHENRBEEMBAEDRITED,

HRFEORBHELUY—ER
O/\FEEAT Al - F—9EARE
OUAY—YRFL - EIFAE—VaY
OF—9EE  VATLEE

® POS - 1£f - F6F - EC VAT LBISE
O/\FEEMIF DX - EHMR(LTIE

6F Gran First Shibadaimon, 1-3-4 Shibadaimon, Minato-ku,
105-0012, Tokyo

HBLAB helps retailers turn Al ambitions into practical solutions that work in day-to-day
operations and deliver business value. We provide end-to-end support, from legacy system
assessment and modernization to core retail systems such as POS, inventory and e-commerce,
data platforms for Al adoption, and Al development and operations. Our FDEs work closely with
business teams to identify high-value use cases, implement and refine solutions, and scale
successful initiatives across the organization—helping turn Al into sustainable business outcomes.

Products and Services to Be Exhibited

® Retail Al & Data Solutions

® Legacy System Modernization

® Data Platform & System Integration

® POS, Inventory, Ordering & E-commerce Development
® Retail DX & Process Optimization

¥t =2 UFJ iR1T
MUFG Bank, Ltd.

T100-8388 SRRBTREXADA1-4-5

MUFG (&, BADIZED "GHEEH " Z3E I 2B BUEH IMUFG
TETOVIONEELTVE Y, BADGHRINTERD [ART i) | &
RE[CRAFT (IR IBRFEICKUVDBDEFEICENSEBUVERITET.
HREFPEDHREHIUY—ER

O EREHEE, T ORRSIUIRE

OHRSE. HHISORTTERR

OCEEREL. BHROER

OthiZes. T, HAKOBRRZEASCESE
ORMFEA—RERFB(CTLEU S

1-4-5, Marunouchi, Chiyoda-ku, 100-8388, Tokyo

MUFG has been promoting the “MUFG KOGEI Project”, a social
contribution initiative that supports in the motto of Japanese
craftsmanship - “Tradition is Innovation”.

We bring fulfillment and elegance to everyday living through the
exhibition and sale of traditional Japanese art and craft.

Products and Services to Be Exhibited

® Exhibition and sale of Murakami Kibori Tsuishu. Kaba Zaiku
® Exhibition and sale of Wajima nuri and Bizen yaki

® Exhibition of Sado-Mumyoiyaki. Arita yaki

® A small gift with your purchase of traditional Japanese crafts
® We give a special Inshu Washi paper card to all visitors.
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MR BHPEE o]
ITO EN, LTD.
T151-8550 RREFHRBXAHEI3-47-10 3-47-10, Honmachi, Shibuya-ku, 151-8550, Tokyo
[B~VBZ] TSUREELHELAEIPU—TREEBUT, BAXED  Through beverages and loose-leaf tea products, including the Oi
OEDTHD " BR " OB HZERMNHEBLET,  Ocha brand, we share the appeal of tea, an integral part of Japanese

culture, with people in Japan and around the world.

HREFEDHRBHLUY—ER

O [B~VBZE] TSURERIUHE UFBE Py —T8is i Products and Services to Be Exhibited
- @ Beverages and loose-leaf tea products, including the Oi Ocha
brand

BAXILAERTOT S L (HEASNESLVEHFEDH)

Japanese Cultural Experience Program

A dedicated space will be set up within the exhibition hall for international participants and their
accompanying persons to experience Sado, traditional Japanese culture.

Sado, also known as chanoyu, is the traditional, ritualized preparation and serving of powdered green tea
by a host for the enjoyment of their appreciative guests.

Thursday-Friday, October 8-9
Tea Ceremony Experience
*Capacity: 20 participants per session

®»11:00-11:50

2 13:30-14:20

3 15:00-15:50

How to book:

Please sign up for the Cultural Experience Program at the
TOKYO CITY INFORMATION DESK, which will be set up during
the Convention in the Lobby Gallery on the B 1 floor of the
Glass Building at Tokyo International Forum.

*Only one program per person

Beoth JFv3509—-0—F— - J B TAILEIRAT K-k
3 °'4 J Character Shop, J Subculture Business Support

Discover and purchase merchandise featuring

PP TRBEFYSTI— DI YRRV LET popular Japanese characters loved throughout Asia.
BRAIEER <IERE Il Co-sponsoring Companies
N7 = X—Y a3 VRSt . Toei Animation Co., Ltd.
JUFPRY-Ta—Fv— AT« 7HREHR - Crypton Future Media, Inc.
HXBHRE . Toho Co., Ltd.
LYNE Sz . Shochiku Co., Ltd.
HWRASHMLAR-IVIFTFAIAV TMS ENTERTAINMENT CO.,LTD.
RISt . Toei Company, Ltd.
BREHNYIAFLAITITARUIVR . Bandai Namco Experience Inc.
BRETUF27 ! | Star Detective Precure!
FIEITRRYF v— ~ Digimon Adventure
BIvELZENH ' Magical DoReMi
E=J(E=7) ~ SNOW MIKU
3935-0.0 . Godzilla Minus Zero
RERRE B2 0N . LUPIN THE THIRD The beautiful azure castle
RESA9—-YU—-X . fth . Kamen Rider Series ...and others

19



MUFG

T=
7121“/“17]‘

NHh60,
DYDY EE %,

ANCEDEGLEHICRELTE

fRAEHY e T 25 UL R Bl 0 £ %,

Bl 2 W88 L F AR s L
TECmMEEVHRTEALED VD,
s ORI OB L ZEERIBIRT 3,
MUFGI. 5603 AND XD FEHD,

HE»MELFH S B,

=Z2URJJ13 22wl JIb—-0 R AEEFNT B

() MUFG



For the world. With the world.

We are Mitsui & Co., and we create value.
With the power of our imagination.

With the strength of our will.

With the vitality of our spirit.

We drive innovation: we find new ways to

connect information, ideas, generations and nations.

We're building a better future for people and planet.

And for you. M ITS U I & CO.



CERULEAN
TOWER

SHIBUYA
SOLASTA SHIBUYA
UPPER WEST PROJECT
SHIBUYA
SAKURA STAGE SHIBUYA
FUKURAS SHIBUYA
MARK CITY
SHIBUYA
109
SHIBUYA
SCRAMBLE
SQUARE
SHIBUYA
STREAM MAGNET
by SHIBUYA 109
SHIBUYA
HIKARIE

SHIBUYA
AXSH

SHIBUYA CAST

[ J [
Retail Revolution from SHIBUYA.
ER/MNSY F—ILDEREEAS,
WE HAIKISHIBUYA 2 R TREXAIFTIVIREKBOB INLEVEZITVET,
BROBGERER . XU, T UTT VA DNEITE N A DHIIFF LN E 2 B X ¥ TV,
DNEOREBRDEIZH B Fi/- i AL BRE DRI,
AEHEMNEIETISHIBUYAIZ ., 2ThMHS6D T —NIVARVE—=RA, ZOHMI.RATIV—T,




B Microsoft

Microsoft for Retail

Retail Forward: Return on Intelligence
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https://aka.ms/ai-retail
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TOSHIBA
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Toshiba Tec Group Philosophy

Creating with You | t£ic0<3. o¥F%&2<5,
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WISDG

ishokudogen.com

EREBRTRERRZHE RIS

Making health part of everyday life.

ENGEFECERTIHASHERRIRE Y I L(ISDG) .

201 FICAIZL . BREMOHARE -WRFEADXT—|,
BERIIZDELREZEET 270 RARERICNC-REEEREZHEL.
BEROBRIZFV A ICBRRAKEZENTSY £,
BRzRL EIEDNBBEN . T2eHmLI1,
ISDGIFINALHIAALEHEDERICTFYROIBMICNICEHTEVET,

ISDG is a Japan-based health and wellness company founded in 2011,
built on a traditional East Asian philosophy of Ishoku-Dogen : the belief that everyday foods are the foundation of lifelong health.

We develop and manufacture functional foods, dietary supplements,
and daily wellness products designed to make healthy living simple, safe,and accessible for modern consumers.

From formulation to final packaging, we operate under strict,
product-specific quality control systems to ensure safety, consistency, and regulatory compliance across every SKU we ship.

Our mission is to embed health into daily habits, helping people feel better, live longer, and enjoy richer,
more vibrant lives through what they consume every day.

HRSHERRREFYFIL T336-0027 FERS WV eFMREXER 1-10-1 SAYIT— 7 [

Ishokudogen.com Co., Ltd. 7th Floor,Ramuza Tower,1-10-1 Numakage,Minami-Ku,Saitama City,Saitama 336-0027 JAPAN
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https://www.future.co.jp/architect
(©2026 by Future Architect, inc.

Booth No.: 2-9
e  (+81)70-8953-9957 Products and Services to be
Exhibited
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Datawarehouse Modernization
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VINX

Make IT better with VINX
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Social Value Producer with Digital
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BIPROGY Inc. has been supporting and growing alongside the Japanese retail industry for more than 40 years.
At this exhibition, we will introduce BIPROGY’s global initiatives, as well as a range of retail solutions from three key perspectives:

Store Digital: Enhancing operational efficiency in stores
Customer Experience (CX): Promotions and customer engagement
OMO (Online Merges with Offline): Data & Al

Be sure to stop by our booth and discover how BIPROGY is helping retailers drive digital transformation and innovation.
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NCR V::YIX

Accelerate New Possibilities

/
/

AN
\

" NCR Voyix is a platform-powered h
leader in unified commerce.

Learn more at NCRVoyix.com
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TURN CLOUD TECHNOLOGY SERVICE INC
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Sustainable Retail Innovation

Connecting Innovation and Everyday Life,
Creating a More Sustainable Future

SOLUM JAPAN Co., Ltd. | TEL: +81-3-6273-3538 | 5F Edificio Toko, 2-3-14 Higashi-Shimbashi, Minato-ku, Tokyo 105-0021, Japan
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Agility for the Retail Frontline
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Uvance for Retail integrates data and Al with the deep insights Fujitsu has cultivated through
dedicated engagement with retail front lines. By supporting operational execution and
management decisions, as well as enhancing operations and decision-making,
we're unleashing frontline agility and driving evolution across the entire business.
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Realize Retail Experience Innovation, Advance Sustainable Futures.
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